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Comments from discussions
surrounding the research question
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- “I think the sharing clothes idea takes over the

exhibition idea a lot”
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- “It’s quite a communist idea”

+ “We love the ideas and could see them in Paris,

Do you think that a home for ............ is a feasible housing model?
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Global map of recroded data

no problem with the French culture, it’s a little
utopian”

+ “The spaces are being used already, I could see
them working in Germany too”

+ “I already share with with my housemates”
- “No Privacy”
- “I'm not ready to share my clothes”
- “Nobody shares anything these days, they don’t
even talk to one another”
- “I like the sharing idea but a similar model had
an opposite effect in Russia”

- “It’s a bit extreme but maybe for the future”
- “Maybe I could spend 8 hours in there if I was
sleeping but not days”

- “Not days, maybe hours”
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- “I could maybe spend a day in there if I had a
book and a drink”
- “It's a bit hot to spend days in”

+ “You could easily spend 3-4 months here”
+ “You easily have enough space in in there”
- “How do you accommodate disabled people?”

- “The layout in the drawings gives a false
economy as the square footage could be better
adapted”

- “It could hinder individual identity”

+ “The idea is much stronger than the exhibit and
is a great provocation”
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100% Yes 0% No 100% Yes 0% No | 100% Yes 0% No 100% Yes 0% No | 100% Yes 0% No

100% Yes 50% No

0% Yes 100% No

100% Yes 0% No

100% Yes 0% No

100% Yes 0% No

- “'m not sure how neutral the space is with the
diagonal. I'm interested in the research behind it.”

“The housing guidelines are restrictive to flexible
living spaces, there are minimum requirements
for studio apartments and dwellings so can be
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87% Yes 13% No

65% Yes 35% No

57% Yes 43% No

Great Britain

difficult for new inventive housing models to
succeed, perhaps we need the regulations to be
relaxed and let the designers prosper?”

“They’re all possible but people need to change. It
requires good neighbours, I have bad neighbours
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at home and they don’t care and do not share or
respect the shared land”

- “It depends on the culture, in Ireland it definitely
wouldn’t work”

+ “I really like the idea of the decades room, the

rooms are more about ideas than architecture”

You can see how the different proposals could
relate to different stages or ages in your life,

moving through different models at varying
phases in your life

“They are all possible but people have to change

first”

+ “The kitchen is far too small”

“We have a similar situation in Zurich with prices
and we would definitely try new models”

“In New York there is no real estate left, we have a
similar situation where the gap to buy a house is

too big. We would live in a small well designed
space to get on the ladder. In New York you don’t
need a kitchen because you have 100 food vendors
on your block alone”

Holland
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93% Yes! 7% No
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HOME ECONOMICS
Five new models for domestic life

Infographic showing the results of a research
study at the Venice Architecture Biennale 2016
By
Sam Power

54% Yes\46% No

This research was conducted during my time as a fellow of the
British Pavilion. The research question aims to tease out the opinion
Days of the users and visitors to the pavilion opening discussions
surrounding the five new models for domestic life, finding out
whether the experimental models could be accepted by society.

Global Opinion

The Biennale provides me with a unique opportunity to discuss the
exhibition with a global audience with a high percentage of the
visitors having an interest in the built environment or being
directly related to it for example the career of an architect.

84% Yes

The methodology for the study was very simple as time and
resource was limited, I would ask visitors of the pavilion whether
they thought the ideas were feasible and where they were from and
recorded (table middle left and map above). This usually opened up
a dialogue of which key comments were recorded (table far left).
The aim was to see if different cultures and nations had different
outlooks and opinions on the home.

Global Opinion
Years

This inforgraphic is then intended to be used as a reference for
those interested in the design, production and use of the home to
help inform or guide the potential attitudes toward the home from
across the globe.

289 answers were recorded as such has been broken down into the
nations of origin and percentage of yes and no answers. To critique
the data I would add that I did not manage to record data from
every country or continent so conclusions regarding the attitudes of
nations and continents can only be indicative but does at least give
us some suggestion. Although the overall results are remarkably
positive with every model recording majority answers yes in favour
of feasibility (see pie charts left). I would like to add that this might
have been partly due to the specified audience but again much like
the nation data it does give us a positive indicator.

72% Yes 28% No

In summary the data gives a snapshot into the attitudes and
cultures toward the home from across the globe.




